
“Şcoala de Bani”
(Money School)

Project Update and PR Plan



Agenda

1. Update of the project

2. PR campaign elements



Teasing campaign – The school’s 
Manifesto

“How to go bankrupt in 10 steps”



Homepage



Homepage



Homepage



School’s magazine page



Conversation page



Courses page



Pre-qualification test page



Money School TV page



Team page



Expenses Guide (cover)

Title: 

“How to make a conversation  
between money and pocket”



Investment guide (cover)

Title: 

“How to raise your money”



Split Screen



Elements of the PR campaign

1. Blogger relations 

2. Media relations



Blogger relations campaign

– We selected 5 high profile bloggers (5 men and 1 lady) 
to raise , together with their readers, a special currency –
“The Para-Lion” (the Para-Lion is the money(RON) that 
sticks to your pocket and helps you more  than the “soft 
lion”, the money that goes away from your pocket with 
no specific purpose)

– The 5 bloggers will be “School Inspectors” (they will take 
part in the jury, they will post articles in our web site) 

– The winning blogger will “buy” a very much desired 
object in Bucharest with his collected “Para-Lions” and 
we will mark this by an outdoor signage posting that “this 
object was bought by blogger X because he came to the 
Money School”



Media relations campaign

– Launch of the program by a press conference

– Follow up articles / what’s new at the Money 
School

– End of the program by a press conference



We need a press conference

Why : 

– To create awareness about the project, an innovative product for the 
financial market

– To generate coverage in newspapers, magazines, blogs and on TV and 
radio news in the same time while controlling the message in order to inform 
the final consumer

– To build excitement and anticipation about the event



Scenario – October 15, 11.00 -13.00
Where : 

– In a classroom (in order to 
transmit a coherent and similar 
messages related to the Money 
School project)

Participants :

BCR

– BCR CEO (Dominic Bruynseels)

– The class master-Alexandru Print

– Managers of the: retail division, 
cards division, online banking 
division, life insurance division, 
marketing  & PR department

Mass-media

– 25-50 journalists of  the most 
important publications 
(written/online/TV) from different 
segments: consumer, business, 
glossy; bloggers



Key messages to be covered by the 
press conference
– Why this program

– Facts and figures about the financial behavior of the Romanian 
population

– Facts and figures about the financial literacy

– BCR acts like a leader and supports an innovative and 
complex project - Money School which means

– Real time interactive education on key personal finance and 
investments topics

– A hot contest

– 2 guides and a personal Class master

– A web site that will become the first financial community for real 
people



The press release

The press release

- We need to have a complete content/ specific information for every type of 
publications: business, consumer and glossy magazines. “Money School”
solve two major problems that people confront with:

– For business media: Romanians don’t understand the financial 
language (using statistics to demonstrate, for ex., that Romanians 
don’t know what DAE is)

– For consumer/ glossy media: Romanians need to legitimate their 
aspirations (learn the intermediary steps in order to have concrete 
projections related to the future)

– Using the conclusions of “Needs and aspirations” research

– Using the results of “Financial CrisisMeter Waves”



2. Follow up PR tactics

Press releases/news alerts: 

– How many people were enrolled in the contest, wow many visitors entered on 
the website in different phases, what themes were read more often

– Dedicated interview with a BCR analyst / Money School Head Master on 
www.hotnews.ro

– Q&A section on women websites (www.kudika.ro, www.feminis.ro)
– the readers are invited to ask the Money School Head master  what they 

want to know about financial services
– answers and advices will be posted on the website on a date that will be 

communicate on the website

Financiarul

- Money Psychology column 
- Investments column/ Finance column-how to use efficiently a credit card

Saptamana Financiara

- Investment instruments and their yields 



3. Ending the program

– Organizing a press conference to announce the winners by respecting a 
school award scenario

– The winners will receive the title of “Family of the Year”

– We will use the same location

– The winners will became ambassadors of the program 


